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 World’s largest mobile 
subscriber base：330M+

With the approaching
2008 Beijing Olympics

and other global
events, the Chinese

consumers are
demanding more
value-add mobile

products and services

SmartPhone growth
expected at near 50%
over the next 3 years

China mobile phone penetration rate
at 29%, with EU penetration rate at

75%

1.3B consumer and a fast
growing economy has made
China into one of the largest

mobile technology and service
market

SatNav penetration rate
is below 3%
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Quick Snapshot:
Location Technology & Adoption
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How Do People Spent Their
Time Online? (per age group)
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1990s-2000 2005-2007 2008-2010

Traditional Published
Content

User Generated
Content

100%
Share

0%
Share

User Generated Content Websites ( MySpace, FaceBook, YouTube,
etc.) is the fastest growing segments of the WWW

Developing Trend for Content
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More than 800 million new mobile phones sold per year
 Most new phones are “SmartPhones” with camera’s, SMS, etc

Users can create & share photo’s, text and video with friends via mobile SMS
or Email

Users will be able to “search” for location-based content created by their
friends or group members

Quantity of mobile user-content will dwarf existing publisher content
 Online trends of MySpace & YouTube moving to mobile
 SMS, photo’s and IM are top content for mobile users

User Generated Content Growth
Explode with Mobile Content
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SatNav approaching
mass adoption (PND and
Mobile terminal based)

Free map and mobile search
becoming mainstream (i.e.,
Google, Nokia)

Over the next 2 years,
OEM/OEM will see further
price drops on embedded
GPS chipsets

The existing and impending
3G networks will bring and
expand the possibility of rich
content and faster access
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Search/Location Focused

Flickr

TomTom

Google
Mobile

VZ 
Navigator

Bringing higher value to
consumer

MySpace
Mobile

Plazes

Socialight

Search + Location + Mobile Content


